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Literacy
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Legac SCV
gacy Third party

data sources Cleansing

Integrity of data
Data Management

Structure  organisation

CDR of data Data Quality
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How do you optimise your portfolio of client risk?

This is not something we do.
38%

We focus on managing
losses
10%

Other
14%

We have performance
data on all of our clients’
risks.

38%
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It’s Everywhere!

Embracing it Prototyping Leverage

Creating new risk

Early Stages Still Unknown Embracing it

Strategy review  Efficiency |mpacting

Consideration | | Cost
l\/lodelling Stimulating Future

Thoughts/Direction ~ POC in play

Pricing

Often gives misleading “intelligence” !
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VISIT OUR WEBSITE
FOR UPCOMING EVENTS & PARTICIPATION

www.lmforums.com

Putting you at the heart of the insurance discussion



